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Welcome to HonestReporting’s Q3 report. 
As we return to work following the Succoth 
break, HonestReporting has hit the ground 
running, continuing to create content and new 
initiatives. We love getting your feedback and 
ideas – tell us how we’re doing at  
action@honestreporting.com

Middle East Turmoil

It’s been impossible to ignore the events 
taking place in Israel’s own neighborhood. The 
removal of Muslim Brotherhood Prime Minister 
Morsi in Egypt has been accompanied by violent 
unrest and a military crackdown in Sinai all the 
way to Israel’s borders.

While Syria’s 
civil war continues 
to claim the lives 
of thousands, 
the issue became 
the main focus 
of international 

diplomats and the media in the aftermath of the 
deployment of chemical weapons against Syrian 
civilians.

With a possible U.S.-led military strike 
on Assad’s regime, Israel was unable to avoid 
becoming part of the story. As the tension 
mounted and Israelis queued for gas masks, 
HonestReporting set out to explain Israel’s 
position, incuding the dilemmas faced by the 
country.

HonestReporting also took a look at the 
coverage of the Egypt crisis, noting how some 

media still found 
the time to focus 
on the death of 
one Palestinian 
while many more 
were dying in 
Egypt (and, of 
course, Syria). 

HR examined some of the propaganda and the 
media’s role, comparing the Egypt situation to 
some of the false and skewed reporting we’ve 
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Blankfeld Award

For the second year, HonestReporting was 
proud to host the Blankfeld Award for Media Critique 
recognizing aspiring journalists who demonstrate a 
commitment to the values of objective and honest 

This year’s winner 
came from a surprising 
source. Sri Lankan-born 
Timon Dias was adopted 
in the Netherlands at the age of three months and is a 
Clinical Psychology Masters degree student at Leiden 
University.

His winning articles were all published 
in The Jerusalem Post and impressed the staff of 
HonestReporting above all of the other candidates.

When asked why he decided to 
defend Israel, Dias answered:

HR CEO Joe Hyams said, “Timon’s is a truly 
remarkable story and it’s a real privilege to be able to 
give the Blankfeld Award to someone who has proven 
that Israel’s story is compelling enough to bring 
people over to its side. We were extremely impressed 
with the quality of his writing and sophisticated and 
thoughtful analyses of contemporary issues.”

Timon has shown his commitment to making 
Israel’s case and we believe that he will be a great asset 
in the future.

HOW CAN I NOT 
DEFEND AN ALLIED 
NATION WHERE THE 
RULE OF LAW PREVAILS 
AND THAT HAS DONE 
EVERYTHING IN 
ITS POWER TO BE 
AT PEACE WITH ITS 
NEIGHBORS? HOW 
CAN I NOT DEFEND A 
COUNTRY WHICH IS AN 
UNDENIABLE PART OF WESTERN CIVILIZATION,  
A CIVILIZATION I HOLD DEAR?

TIMON DIAS
BLANKFELD AWARD WINNER 2013

mailto:action%40honestreporting.com?subject=Comment%20from%20Quarterly%20Report
http://honestreporting.com/syria-israel-between-a-rock-and-a-hard-place/
http://honestreporting.com/syria-israel-between-a-rock-and-a-hard-place/
http://honestreporting.com/five-thoughts-on-the-egypt-crisis/
http://honestreporting.com/five-thoughts-on-the-egypt-crisis/
http://honestreporting.com/sri-lankan-born-student-wins-hr-award-defending-israel/
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The Untold Truth: 150 Million 
Europeans Hate Israel

In a thought-provoking new book, 
Demonizing Israel and the Jews, Dr. Manfred 
Gerstenfeld, a board member of the Jerusalem 
Center for Public Affairs, posits that today, well 
over 150 million Europeans believe that Israel 
is exterminating the Palestinians. This current 
widespread demonic view of Israel is a new 
mutation of the diabolical beliefs about Jews 
which many held in the Middle Ages, and those 
promoted more recently by the Nazis and their 
allies.

This collection of 57 
interviews with scholars, 
politicians, and the like, 
including HonestReporting’s 
Managing Editor Simon Plosker, 
depicts how extensive and 
intense the hate-mongering is.

In recognition of the book’s 
launch and our own place in 

publish an exclusive and sometimes controversial 
interview with Gerstenfeld. Slaying a German Monster

In July, Germany’s most widely-read broadsheet 
daily Süddeutsche Zeitung accompanied a review of 
liberal Jewish American commentator Peter Beinart’s 
book with the above cartoon depicting Israel as the 
ravenous monster Moloch.

As a result of the pressure and publicity 
generated by HonestReporting and a number of other 
concerned organizations (HR is cited in this Jerusalem 
Post report), Süddeutsche Zeitung backed down and 
apologized.

The offensive cartoon published in the German daily 

Süddeutsche Zeitung.

Working with 
Israeli Politicians

HonestReporting 
was one of a number of 
organizations invited to 
participate in a meeting 
of the Israeli Knesset’s 
Immigration, Absorption 
and Diaspora Affairs 

dealing with Israel’s 
public diplomacy. This 
discussion was initiated 
by U.S.-born MK Rabbi 
Dov Lipman to improve 
cooperation between 

and the Israeli government. 
HonestReporting has and 
will be participating in 
follow-up meetings.

MK Rabbi  

Dov Lipman 

chairs a meeting 

of the Knesset 

Committee.

Interns
HR continues to 

work with a number of 
organizations involved 
in placing interns as part 
of student programs in 
Israel. We are pleased to 
have Eliana Weiss from 
the Aardvark program 
with us for the next few 
months.

http://honestreporting.com/the-untold-truth-150-million-europeans-hate-israel/
http://honestreporting.com/anti-semitism-in-german-daily-israel-as-a-ravenous-monster/
http://honestreporting.com/anti-semitism-in-german-daily-israel-as-a-ravenous-monster/
http://www.jpost.com/Jewish-World/Jewish-Features/Newspaper-apologizes-for-printing-cartoon-showing-Israel-as-Moloch-318715
http://www.jpost.com/Jewish-World/Jewish-Features/Newspaper-apologizes-for-printing-cartoon-showing-Israel-as-Moloch-318715
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Israel Daily 
News Stream

Two important 
milestones in 
September:

The IDNS hit 1.2 
million page views 
and
1 million unique 
views in 2013

Mission Website Revamped

HonestReporting’s Mission website was re-designed 
with a new look and feel to take advantage of recent web 

mobile or browser window.
The new design showcases regular updates of material 

that markets the program and promotes HR content. Improved 
navigation guides viewers through a complete experience, 
including post-Mission followup.

…exceeding the 

for all of 2012.

Branding and Advertising

As part of our efforts to reach new audiences and increase 
brand awareness, HR placed print advertisements in prominent 
U.S. Jewish newspapers, including the New York Jewish Week, 
LA Jewish Journal, and New Jersey Jewish News. In addition, 
with thanks to HR Board member Robert Blum, billboard 
advertisements were created. Above you can see a billboard for 
HonestReporting in the Chicago area.

HR’s Simon Plosker receives a 

media bias lecture to the English-

speaking community of Netanya’s 

http://honestreporting.com/mission/
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How to Libel Israel: A Case Study

HonestReporting published a case study 
showing the anatomy of how an anti-Israel libel 
can be created and spread through the Internet and 
beyond. This, following a false tweet from an NGO 
worker that was picked up by the prominent anti-
Israel Electronic Intifada site.

The case study was lauded on Facebook by the 
MFA’s Foreign Press Spokesperson Yigal Palmor:

AN EXEMPLARY STUDY OF HOW 
ACCUSATIONS GO VIRAL EVEN  
AFTER THEY ARE DEBUNKED AND  
AN APOLOGY IS ISSUED !  
THE DAMAGE REMAINS INTACT.

YIGAL PALMOR
FOREIGN PRESS SPOKESMAN, ISRAEL MFA

http://honestreporting.com/how-to-libel-israel-a-case-study/
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Social Media in 2013 Q3

Facebook
Facebook remains one of the pillars of HR’s 

Internet strategy both for spreading information 
to new readers, reaching readers through mobile 
devices such as phones and tablets, and for 
bringing people to our website. During the third 
quarter of 2013, Facebook was responsible for 
15,000 referrals to our site, more than any other 
referral engine other than Google. About 30% of 
those referrals came through Facebook’s mobile 
applications, helping HR reach people where they 
are most likely to be checking their news, in this 
case on their Facebook apps on their phones or 
tablets.

Facebook’s enormous reach also makes it 
easier for HonestReporting to attain new readers. 
Facebook is particularly well suited for “shareable 
graphics,” which HonestReporting has been 
creating for the past year. The infographic from 
the case study on the previous page is such an 
example, currently showing 188 Likes and 205 
Shares.

Honestreporting also made use of Facebook’s 
viral effect when it switched systems for reader 
comments under the articles. Today, all reader 
comments appear on a Facebook-based platform 
underneath our articles. Besides helping raise 
the level of discourse in the comments by 
eliminating anonymous comments, the system 

 For 
example, a communiqué about The New York Times 
received 673 “Likes” on Facebook, helping turn 
the piece into the most-read article of the quarter.

Twitter
HonestReporting’s presence on Twitter 

continues to grow on a daily basis, attracting nearly 
6,500 followers, hundreds of retweets, and countless 
mentions. Twitter has also emerged as an important 
way to keep in touch with our most active readers 

the mainstream press. Readers are also as likely to 
contact us through our Twitter account as through 
Facebook and, to an increasing extent, email.

Other Social Media
HonestReporting continues to maintain a 

presence on numerous other social media platforms, 
including Pinterest, YouTube, SlideShare, Flickr, 
and Reddit. These channels help HR reach readers 

especially effective in that format.

HonestReporting is a USA non-profit 501(c)(3) charitable organization as recognized by the Internal Revenue Service (IRS).
Our ID# is 06-1611-859. Your generous tax-deductible donations make a real di!erence.

                 Make a donation to HonestReporting by clicking here  

MediaCentral
MediaCentral, a project of HonestReporting, has been busy 
assisting foreign journalists in Israel, helping to get the story 
right. To find out about MediaCentral’s latest activities both 
in the field and in its Jerusalem media center, email Aryeh 
Green: aryeh@m-central.org

Afghanistan.

http://honestreporting.com/new-york-times-op-ed-pushes-demise-of-jewish-state/
https://interland3.donorperfect.net/weblink/weblink.aspx?name=honest&id=7
https://interland3.donorperfect.net/weblink/weblink.aspx?name=honest&id=20
https://interland3.donorperfect.net/weblink/weblink.aspx?name=honest&id=20
mailto:aryeh%40m-central.org?subject=re%3A%20Quarterly%20Report

