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HonestReporting is a global 
community fighting for fair 
coverage of Israel in the media.
We educate the public with media bias 
updates, slideshows, missions, and videos.

We embrace journalists through our 
MediaCentral project and hold the media 
accountable through grassroots activism.



a Message froM our president

Dear Friends, 

From outward appearances, 2013 has been a relatively quiet one for Israel. Unlike in previous 
years, we have not seen incidents of the scale of the Mavi Marmara or major operations to 
combat rockets from Gaza that have produced crises for Israel’s public diplomacy.

A closer look, however, reveals disturbing trends and challenges that need to be faced head-on. 
As the memory of the Holocaust fades, so, it seems, have the red lines when it comes to the 
discourse on Israel. Whether through malicious intent or just plain ignorance, anti-Semitism 
and demonization of Israel are seeping into the mainstream media.

That’s just one reason why the work of HonestReporting is so vital and I applaud the 
organization’s team for their efforts to address this growing problem. It’s easy to accuse the 
media of overstepping acceptable boundaries but HonestReporting has taken a proactive 
approach by clearly setting out what those boundaries are.

Another major issue facing Israel and Jewish communities worldwide is the Boycott, Divestment, 
and Sanctions (BDS) movement. While only a relatively small number of activists may be respon-
sible for this discriminatory and hateful campaign, its profile and reach have been greatly magni-
fied by media outlets giving a platform to BDS supporters without questioning their real agenda.

It’s vital that organizations such as HonestReporting continue to expose the real agenda behind 
BDS, which in reality, focuses on the dismantlement of Israel as a Jewish state.

When I see the effect of vocal anti-Israel campaigns on campuses and even sometimes directed 
towards Jewish communities, the educational aspect of HonestReporting’s work becomes even 
more important as a tool for empowering supporters of Israel.

Indeed, while HonestReporting relies on the thousands of its readers to take action, I’m 
constantly amazed at just how much the organization produces and achieves with such a small 
yet dedicated team.

It is testament to the quality of our staff that the temporary relocation of HonestReporting’s 
CEO Joe Hyams to Boston has been achieved so seamlessly. Joe, currently studying in the 
prestigious Hornstein Jewish Professional Leadership Program at Brandeis University, continues 
to oversee HonestReporting’s Israel office and work. His participation in this program 
represents a phenomenal investment for HonestReporting that has already paid off in new 
networks of supporters around the United States.

Charity Navigator, America’s premier charity evaluator, this year gave HonestReporting its 
coveted four-star rating for sound fiscal management and commitment to accountability and 
transparency, thus further recognizing the professionalism of the organization.

I hope that you will also recognize not only the professionalism but also the growth and 
scope of HonestReporting’s activities in this overview of 2013 and that your commitment to 
HonestReporting’s future endeavors will be ever stronger. Thank you for your continued support.

David A. Barish, Ph.D. 
President of the Board of Directors, HonestReporting



a Message froM our Ceo

Dear Friends, 

Twelve months ago, I shared a vision that recognized the changing nature of the threats we 
counter and the diversity of challenges ahead. On both fronts we’ve leveraged our foresight to 
be at the forefront of educational and grassroots responses to the old-new anti-Semitism best 
described as anti-Israelism. Like anti-Zionism, the use of crude stereotypical imagery and tropes 
to defame and dehumanize Israel and her citizens, and by extension world Jewry, has given rise 
to an alarming volume of hate and invective in the media, as you’ll read in this activity review.

I’m proud of our editorial team’s capacity to respond so swiftly to traditional and social media 
threats. These can take on a life of their own and move at such a pace through the Internet, 
making a rapid response essential. You, our closest supporters, have been joined this year by 
tens of thousands of new subscribers. They too value our work in keeping the media in check, 
as well as encouraging fair and accurate coverage of Israel through our MediaCentral efforts 
featured on pp. 23-25.

As I strengthen HonestReporting’s profile in the U.S.A. whilst at Brandeis, I invite you to reach 
out with ideas to empower our growth. We continue to welcome and train student leaders 
at our Jerusalem Headquarters, providing an ever greater number of opportunities to build 
confidence and competence in becoming an effective media monitor, from Sydney to San Diego.

At the end of 2013, the American Studies Association voted for an academic boycott of Israel 
and 2014 promises more of the same. The Boycott, Divestment, and Sanctions movement is 
the reincarnation of some of the ugly rhetoric of the 1975 UN Resolution that equated Zionism 
with racism, inciting and demonizing Israel. Europe continues grappling with anti-Semitism. 
HonestReporting’s Simon Plosker’s own testimony to Manfred Gerstenfeld’s thesis on the 
subject can be reviewed on page 7 of this report.

That BDS hate crossed the Atlantic to infect the U.S.A. this past year has many of us rightly 
worried of what may follow. I will personally be investing time to support students and 
community leaders in the Greater Boston area to navigate and strategize around these threats. 
Our Jerusalem team will continue, as ever, to amplify and co-ordinate our action alerts for 
maximum impact wherever we see there is a need.

Besides all that, we must not ignore the mounting uncertainties of Palestinian intentions, Iran’s 
nuclear program, and Arab Spring unrest.

I thank you for all you have done to support our team’s capacity this past year. We are ready to 
hold the media accountable, work with foreign journalists, and, most of all, empower readers to 
see the truth about Israel. That is our goal, and I invite you to help us realize it. 

With very best wishes, 

Joe Hyams 
CEO, HonestReporting
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fighting the
deMonization of 

israel in the Media

Blatant anti-
Semitism appeared 
in the mainstream 
press in 2013. 
HonestReporting was 
there to fight it.
Political cartoons played a major 
role in demonizing Israel in 2013. 
In February, the Sunday Times 
published a cartoon on Holocaust 
Memorial Day. HonestReporting 
took the lead in responding to the 
issue.

Over 27,000 people read our 
article, “Cementing Hate on 
Holocaust Memorial Day.”

Quotes from Joe Hyams about the 
cartoon appeared in the JTA, The 
Algemeiner, Washington Jewish 
Week, and The Jewish Chronicle.

Managing Editor Simon Plosker 
had an opinion piece on the 
cartoon published in The 
Algemeiner.

HonestReporting’s shareable 
image with quote by HR CEO 
Joe Hyams reached 25,000 
people on Facebook.

http://honestreporting.com/cementing-hate-on-holocaust-memorial-day/
http://honestreporting.com/cementing-hate-on-holocaust-memorial-day/
http://www.jta.org/news/article/2013/01/27/3117916/offensive-anti-israel-cartoon-in-londons-sunday-times-called-blood-libel
http://www.algemeiner.com/2013/01/27/adl-slams-sunday-times-blood-libel-cartoon-published-on-holocaust-memorial-day-calls-for-immediate-apology/
http://www.algemeiner.com/2013/01/27/adl-slams-sunday-times-blood-libel-cartoon-published-on-holocaust-memorial-day-calls-for-immediate-apology/
http://washingtonjewishweek.com/main.asp?SectionID=4&SubSectionID=4&ArticleID=18773
http://washingtonjewishweek.com/main.asp?SectionID=4&SubSectionID=4&ArticleID=18773
http://www.thejc.com/news/uk-news/100753/sunday-times-criticised-israel-cartoon-holocaust-memorial-day
http://www.algemeiner.com/2013/01/31/did-an-offensive-cartoon-expose-our-own-failings/
http://www.algemeiner.com/2013/01/31/did-an-offensive-cartoon-expose-our-own-failings/


In June, Norway’s third largest 
newspaper, Dagbladet, used 
a cartoon to take the issue of 
circumcision well beyond the 
boundaries of civil debate and 
straight into the realm of blatant 
anti-Semitism.

HonestReporting responded with 
an action alert causing a deluge of 
complaints.

The number of emails clearly 
caught Dagbladet’s attention as 
an editorial in the newspaper 
lamented this form of protest, 
bizarrely comparing it to the 
violence and threats unleashed 
in the aftermath of the 2005 
Mohammed cartoon riots.

 

Only weeks later in July, Germany’s 
most widely-read broadsheet daily 
Süddeutsche Zeitung accompanied 
a review of Jewish American 
commentator Peter Beinart’s book 
with the cartoon above depicting 
Israel as the ravenous monster 
Moloch.

As a result of the pressure 
and publicity generated by 
HonestReporting and a number 
of other concerned organizations 
(HR is cited in this Jerusalem Post 
report), Süddeutsche Zeitung 
backed down and apologized.

30,000
 people signed our 

petition calling 
on the media to 

adopt the Working 
Definitions of Anti- 

Semitism as proposed 
by the U.S. State 

Department and the 
European Union

24,000
 people viewed our 

slideshow, “The 
Demonization of

Israel” on Slideshare

Dr. Manfred Gerstenfeld’s new 
book Demonizing Israel and the 
Jews includes a chapter-length 

interview with Simon Plosker 
discussing the media’s role in 

promoting negative views of Israel.

http://honestreporting.com/norwegian-paper-publishes-anti-semitic-cartoon/
http://honestreporting.com/anti-semitic-cartoon-norwegian-paper-compares-jewish-reaction-to-mohammed-cartoon-riots/
http://honestreporting.com/anti-semitism-in-german-daily-israel-as-a-ravenous-monster/
http://www.jpost.com/Jewish-World/Jewish-Features/Newspaper-apologizes-for-printing-cartoon-showing-Israel-as-Moloch-318715
http://honestreporting.com/success-monster-cartoon-german-newspaper-apologizes/
http://honestreporting.com/the-untold-truth-150-million-europeans-hate-israel/
http://honestreporting.com/the-untold-truth-150-million-europeans-hate-israel/
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Case study:
the “wrong” new 
york tiMes photo

The New York Times 
kicked off a flurry 
of controversy in 
November when it 
chose to illustrate 
a story about the 
murder of IDF soldier 
Eden Atias with a 
sympathetic picture 
of the killer’s mother.

Shortly after the photo was 
published, HonestReporting 
posted, “New York Times Photo 
Outrage.” It immediately began to 
spread through Facebook faster 
and wider than anything previously 
published by HonestReporting. 

The next day, the post was 
updated and other features added, 
including a slideshow on other 
cases of photo bias and a quote 
from The New York Times Bureau 
Chief Jodi Rudoren posted on 
Facebook as a response to an HR 
reader, and sent to our mailing list. 
The action item asked readers to 
write to the paper’s public editor, 
Margaret Sullivan, to address the 
issue. 

With so much discussion across 
social media and beyond, The New 
York Times had no option but to 
address the issue. Sullivan posted 
a column noting that hundreds 
of readers had written her to 
complain and admitting that the 
paper made the wrong decision on 
the photo. She then quoted two HR 
subscribers, one of whose quote 
came almost exactly from the text 
of HR’s communiqué. 

However, the paper refused to 
remove the photo or attach a link 
to it reflecting that the editors 
agreed that the choice of photo 

http://www.nytimes.com/2013/11/14/world/middleeast/soldiers-killing-stirs-outrage-in-israel.html?ref=world&_r=2&
http://www.nytimes.com/2013/11/14/world/middleeast/soldiers-killing-stirs-outrage-in-israel.html?ref=world&_r=2&
http://honestreporting.com/new-york-times-photo-outrage/
http://honestreporting.com/new-york-times-photo-outrage/
http://www.slideshare.net/HonestReporting/photo-bias-in-the-media
http://publiceditor.blogs.nytimes.com/2013/11/19/photo-of-palestinian-mother-was-the-wrong-choice/?_r=1
http://publiceditor.blogs.nytimes.com/2013/11/19/photo-of-palestinian-mother-was-the-wrong-choice/?_r=1


was a mistake. This prompted HR 
CEO Joe Hyams to post an op-ed to 
The Times of Israel. 

HonestReporting also issued a 
statement marking its success 
in forcing The NYT to admit its 
mistake. HR readers were urged to 
continue to fight for the removal of 
the photo. 

In addition to the public pressure 
from HR readers to remove the 
photo, HR editors opened direct 
lines of communication with 
editors at The New York Times 
suggesting ways to address the 
issue, including adding a link to 
the original article indicating the 
paper’s position that the photo 
choice was wrong. 

The additional pressure forced  
public editor Sullivan to issue a 
rare second post on the topic. 

Meanwhile, media outlets, such 
as The Algemeiner, covering the 
issue, referred to HR’s original post 
on the issue, including its exclusive 
usage of the quote from Jodi 
Rudoren. 

Following the paper’s refusal to 
align its coverage with its stated 
position on the photo, HR issued 
a final communiqué on the issue, 
informing readers that the article 
and the picture that went with 
it remain online as a classic 
illustration of the bias against 
Israel that’s prevalent in the 
mainstream press.

54,000
 people read our initial 

article within days of 
posting 

36,000 
people viewed our story 

from Facebook (66% of 
total page traffic) 

6,000 
people “recommended” 
the article on Facebook, 

the most in 2013 

25,000 
people came from our 

NYT article to watch our 
Photo Bias slideshow

Joe Hyams’ op-ed in The Times 
of Israel quickly jumped to the 
“Featured” section of the site, 
giving HR’s perspective added 
exposure, leading to more than 
800 “recommends” and “shares” 
across Facebook. 

http://blogs.timesofisrael.com/nyt-where-are-your-bloody-photos/
http://publiceditor.blogs.nytimes.com/2013/11/25/why-a-times-photo-remains-online-after-criticism/?_r=0
http://www.algemeiner.com/2013/11/19/new-york-times-makes-mea-culpa-for-controversial-photo/
http://honestreporting.com/obstinate-ny-times-provides-clear-picture-of-bias/
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hr
in the Media

Along with a two-
page photo spread 
of Simon Plosker in 
HonestReporting’s 
headquarters, HR’s 
Managing Editor was 
quoted extensively 
in a major feature 
article in The 
Jerusalem Report 
looking at the work 
of media watchdogs. 

The article was also republished by 
The Jerusalem Post.

Simon Plosker was a regular 
contributor to The Times of Israel, 
including:

• a commentary on the exposure 
of former Egyptian President 
Morsi’s anti-Semitism;

• a critique on Professor Stephen 
Hawking’s support for the 
academic boycott of Israel;

• a call to end the demonization 
of Israel;

• an exposé of a “Pallywood” 
incident of a false photograph;

• a critique of anti-Semitism in 
the media. 

The Algemeiner published two 
pieces by Plosker on The Sunday 
Times cartoon affair and Iranian 
use of western PR techniques to 
fool the world regarding its nuclear 
program and The Commentator 
published an op-ed examining the 
Palestinian “Media Intifada.” 

Christian Press
HR increased its outreach to 
Christian supporters of Israel in 
2013. Articles about  
HonestReporting or citing informa-
tion produced by HR appeared 
in major publications, including 
WorldNetDaily, Rapture Ready, 
The Balfour Post, Rapture Forums, 
Beliefnet, and The Jerusalem Post 
Christian Edition, all of which boast 
tens of thousands of readers.

http://www.scribd.com/doc/124144934/Watchdogs-on-the-Media-Battlefield
http://www.scribd.com/doc/124144934/Watchdogs-on-the-Media-Battlefield
http://www.jpost.com/ArtsAndCulture/Arts/Article.aspx?id=302316
http://blogs.timesofisrael.com/a-morsi-moment-in-the-media/
http://blogs.timesofisrael.com/stephen-hawkings-media-mess/
http://blogs.timesofisrael.com/say-no-to-the-demonization-of-israel/
http://blogs.timesofisrael.com/more-pallywood-exposed-how-palestinians-turn-their-stone-throwers-into-victims/
http://blogs.timesofisrael.com/how-does-the-media-relate-to-anti-semitism/
http://www.algemeiner.com/2013/01/31/did-an-offensive-cartoon-expose-our-own-failings/
http://www.algemeiner.com/2013/10/01/iran-learns-the-language-of-the-west/
http://www.algemeiner.com/2013/10/01/iran-learns-the-language-of-the-west/
http://www.thecommentator.com/article/2474/the_seeds_of_a_media_intifada
http://www.wnd.com/2013/11/are-there-any-honest-reporters-anymore/
http://www.raptureready.com/rap15.html
http://balfourpost.com/countering-anti-israel-propaganda/
http://www.raptureforums.com/JimFletcher/proisraelchristians.cfm
http://www.beliefnet.com/columnists/isittheendoftheworld/2013/11/honestly.html


Financial Times 
Tweet Exposed
FT journalist Borzou Daragahi 
tweeted a suggestion that Israel 
had bribed Bulgaria to accuse 
Hezbollah of carrying out a terrorist 
attack against Israeli tourists. 
Daragahi posted an apology only 
hours after HonestReporting called 
the original tweet “disgraceful.” 
HR’s success was covered in The 
Jewish Chronicle, Jewish News One 
TV, and J-Wire.

UN Removes False 
Photo Tweeter
In 2012, HonestReporting broke 
the story that Khulood Badawi 
was an employee of the UN’s 
OCHA office in Jerusalem when 
she tweeted a false photo. This 
culminated in 2013 when the UN 
informed the media that Badawi 
was no longer associated with 
the agency. HonestReporting was 
cited as a source by the Jewish 
Telegraphic Agency on the story.

Other Corrections 
Achieved in 2013:

The Daily Mail
The Daily Telegraph

The Independent
Salon

Haaretz
Sydney Morning Herald

Quotes or Citations in 
addition to Op-Eds:

The Jerusalem Post
Ha’aretz

YNet News
World Net Daily
Tablet Magazine
JerusalemOnline

Hamodia
Israel Today

The Algemeiner
Israel National News

J-Wire
Jewish Telegraphic Agency

Jewish Telegraph
Jewish Chronicle

JN1 TV
Washington Jewish Week

Branding and 
Advertising
As part of our efforts to reach 
new audiences and increase 
brand awareness, HR placed print 
advertisements in prominent U.S. 
Jewish newspapers, including the 
New York Jewish Week, LA Jewish 
Journal, and New Jersey Jewish 
News. In addition, with thanks to 
HR Board member Robert Blum, 
billboard ads were created. At left 
you can see our billboard in the 
Chicago area.

http://honestreporting.com/israel-paid-off-bulgaria-ft-journo-tweets-conspiracy-theory/
http://www.thejc.com/news/uk-news/102252/cameron-help-me-kick-hizbollah-out-europe
http://www.thejc.com/news/uk-news/102252/cameron-help-me-kick-hizbollah-out-europe
http://jn1.tv/video/news?media_id=99535
http://jn1.tv/video/news?media_id=99535
http://www.jwire.com.au/featured-articles/burgas-bus-bombing-an-analysis-by-emily-gian/32291
http://www.timesofisrael.com/un-agency-fires-anti-israel-tweeter/
http://www.timesofisrael.com/un-agency-fires-anti-israel-tweeter/
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speaking events
and poliCy debates

United Kingdom
HR Managing Editor Simon 
Plosker made two visits to the 
UK, speaking to over 750 people 
in synagogues and schools in 
London, Manchester, Liverpool, 
and Southend. This included the 
Manchester Jewish community’s 
Yom Ha’atzmaut celebrations 
where Simon was the keynote 
speaker at a festive meal.

United States of 
America
Based in Skokie, IL, our U.S.A. 
Executive Director Gary Kenzer 
dedicates his time to grassroots 
outreach and advocacy, traveling 
to and educating communities 
throughout the U.S. In 2013, Gary 
has spoken to hundreds of people 
in synagogues, churches, and 
Limmud events in communities 
including: Illinois, Wisconsin, 
Minnesota, New Jersey, Florida, 
California, Texas, Baltimore, and 
Houston.

In addition, reaching more than 
10,000 viewers as well as online, 
Gary has been a regular guest on 
the Chicago Public Access TV show 
“North Town News Magazine” 
which airs in Chicago and various 
suburban outlets.

Contact Gary at our Skokie address 
(back cover) if you would like him 
to speak at your event, Limmud 
program, or TV or radio show.

 

Brazil
HR CEO Joe Hyams was welcomed 
back to the warm reception of the 
São Paulo community in Brazil, 
home to a growing number of 
supporters and activists for our 
global brand. Highlights of the 
trip included a presentation at 
the CIP Community Center to 
local organizational leaders and a 
meeting with the K-Space network 
of young professionals.

“The session was really, 
really good… possibly the 
best ever.”

– Louis R., 
Cheadle Hulme School 
Jewish Society head, 
Manchester, UK

U.S.A. Executive Director Gary 
Kenzer speaks about photo bias 
and social media advocacy.

“I am very pleased that 
we were able to listen 
and talk with a leader and 
media professional of Joe’s 
caliber.”

– Dan Cohan, 
Israel Forum parlor 
sponsored by Temple 
Beth Israel of Skokie



Global Forum for 
Combating  
Anti-Semitism
Joe Hyams and Simon Plosker 
participated in the 4th 
International Conference of the 
Global Forum for Combating Anti-
Semitism. The Global Forum for 
Combating Anti-Semitism (GFCA) 
is an active and worldwide alliance 
of statesmen, parliamentarians, 
diplomats, journalists, legal 
experts, NGOs, and scholars led by 
the State of Israel.

Its goal is to fight the growing 
expressions of anti-Semitism and 
other forms of racism as they 
manifest themselves around 
the world. It does so by learning 
best practices from experts 
and practitioners in the field, 
thus enabling it to fight current 
trends and prepare for future 
developments.

Both Joe and Simon made 
presentations in the Working Group 
on Anti-Semitism in the Internet 
and in the Media, cooperating with 
other media watchdog groups, 
including CAMERA, CiF Watch, and 
BBC Watch.

Meeting with 
Members of 
Knesset
HonestReporting was 
one of a number of 
organizations invited to 
participate in a meeting 
of the Israeli Knesset’s 
Immigration, Absorption, 
and Diaspora Affairs 
Committee, specifically 
dealing with Israel’s public 
diplomacy. This discussion 
was initiated by U.S.-born 
MK Rabbi Dov Lipman 
(pictured above) to improve 
cooperation between 
organizations in the field 
and the Israeli government. 
HonestReporting has and 
will be participating in follow-
up meetings.

Truth Be Told
Simon Plosker was a guest on 
a panel discussion organized 
by Truth Be Told and held in the 
presence of 265 people in Herzliya. 

Moderated by Israel Broadcasting 
Authority English News anchor 
Leah Zinder, the event was covered 
in The Jerusalem Post.

Panelists (L to R) Gerald Steinberg, 
David Olesker, Simon Plosker, and 
debate moderator Leah Zinder.

Iranian American 
Jewish Federation

Joe Hyams appeared at an 
event sponsored by the Iranian 
American Jewish Federation in 
December, speaking about the 

vital importance 
of media issues 
in the battle for 
Israel’s legitimacy.

Joe reminded the 
audience that 
while the IDF 
has successfully 
deployed the 

Iron Dome missile defense system 
against threats of rocket fire 
against Israel, there is no Iron 
Dome for attacks on the media 
battlefield.

Zohreh Mizrahi arranged the event 
and said she was thrilled by the 
outcome. “The event was very 
successful, as many active members 
of the community were there to 
see for themselves,” she said. “We 
just need to clone Joe to keep the 
momentum on,” she added.

http://www.jpost.com/Diplomacy-and-Politics/Countering-the-Global-Media-Assault-on-Israel-313453
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outreaCh to 
students

HonestReporting CEO 
Joe Hyams has taken 
up the opportunity 
to study in the 
prestigious Hornstein 
Jewish Professional 
Leadership Program 
at Brandeis 
University.

Joe will be overseeing 
HonestReporting’s operations from 
Boston while earning an M.A. in 
Jewish Professional Leadership 
and an M.B.A. in Non-Profit 
Management.

At Hornstein, Joe looks forward to 
augmenting his experience with the 
finest tools and mentoring to help 
meet the increasingly professional 
standards demanded of the NGO 
community. Joe feels strongly that 
his work in the field of not-for-profit 
best practice, and effective cause-
driven communications are assets 
to be developed, encouraged, and 
made accessible to every facet of 
Jewish leadership.

With Joe expanding HR’s activities 
in the U.S. during his studies, 
HonestReporting stands to 
benefit in the long-term from his 
experiences at Brandeis.

His involvement with campus 
and young professional Jewish 
leaders in Boston and beyond 
has already significantly raised 
HonestReporting’s profile with 
Jewish students and cemented the 
organization as a major component 
of the Jewish communal and Israel 
advocacy network in the U.S.

Joe Hyams surveys the landscape 
of non-profits and how they 
function through a specifically 
Jewish lens, in Organizational 
Behavior and Management with 
Professor Mark Rosen at Brandeis 
University.

http://www.brandeis.edu/hornstein/index.html
http://www.brandeis.edu/hornstein/index.html
http://www.brandeis.edu/hornstein/index.html
http://www.brandeis.edu/hornstein/index.html


Blankfeld Award
For the second year, 
HonestReporting was proud to 
present the Blankfeld Award for 
Media Critique recognizing aspiring 
journalists who demonstrate a 
commitment to the values of 
objective and honest reporting, 
specifically in the field of the Arab-
Israeli conflict.

This year’s winner came from a 
surprising source. Sri Lankan-born 
Timon Dias was adopted in the 
Netherlands at the age of three 
months and is a Clinical Psychology 
Masters degree student at Leiden 
University.

His winning articles were all 
published in The Jerusalem 
Post and impressed the staff of 
HonestReporting above all of the 
other candidates.

When asked why he decided to 
defend Israel, Dias answered: “How 
can I not defend an allied nation 
where the rule of law prevails 
and that has done everything in 
its power to be at peace with its 
neighbors? How can I not defend 
a country which is an undeniable 
part of Western civilization, a 
civilization I hold dear?”

HR Internet Strategist Alex Margolin 
said, “Timon’s is a truly remarkable 
story and it’s a real privilege to be 
able to give the Blankfeld Award 
to someone who has proven that 
Israel’s story is compelling enough 
to bring people over to its side. 
We were extremely impressed 
with the quality of his writing and 
sophisticated and thoughtful 
analyses of contemporary issues.”

Interns
HR continues to work with a number of student intern programs 
in Israel. We were pleased to host Young Judaea participants 
Sarah Harari from Rochester, NY and Jessica Lieberman  
from Potomac, MD as well as Sarah Diner (left) of  
Melbourne from the Jewish Agency’s Onward  
Israel program, and Eliana Weiss (right)  
of Toronto from the Aardvark program.

“I am proud to be a Board member and 
treasurer of HonestReporting. Check out 
how, thanks to HonestReporting, The NYT 
admitted its poor journalism. By the way, 
Charity Navigator just rated HonestReporting 
‘Exceptional’ with the highest rating for 
fiscal management and commitment to 
accountability and transparency.”

– Max Blankfeld, HR Board Member and 
patron of the Blankfeld Award, 
via Facebook



Golda Och Academy 
Students at HR HQ
A group of 35 students from New 
Jersey’s Golda Och Academy 
learned the basics of anti-Israel 
media bias and how to counter it 
during a visit to HonestReporting’s 
International Headquarters. The visit 
was a component of Israel advocacy 
training led by Awesome Seminars.

HonestReporting CEO Joe Hyams 
delivered the presentation, 
demonstrating how influential the 
media is in shaping public opinion.

“Before this lecture, I didn’t 
understand how powerful the 
media are,” said Carmella, one 
of the students taking part in the 
2013 Neshama program in Israel.

“HonestReporting does a 
good job fighting media 
bias. I will definitely pay 
more attention in reading 
newspapers and tweets. I 
learned what I can do as an 
individual and I will tell my 
friends.”

– Carmella

Michael Brownstein, a staffer with 
the Neshama program, said he 
believed the Israel advocacy section 
was important for the students.

“They are going to go to college 
and be confronted with difficult 
situations,” he said. “We think it’s 
important that they have the tools 
to deal with it.”

Joe Hyams said the presentation 
was part of HR’s mission to give 
every student the opportunity to 
understand the power of media to 
influence the world, especially in 
regard to Israel.

“It’s truly a pleasure to continue 
welcoming visiting groups of bright, 
committed people who return 
home with their heads held even 
higher – as they celebrate the 
modern day miracle that is the 
State of Israel,” he said.

“I cannot thank you enough for coming 
to our NU Israel Leadership Summit on 
Sunday. The students really enjoyed your 
presentation and learned a lot about 
how to effectively use the media as a 
tool for Israel advocacy. I was especially 
impressed at your ability to cover so much 
material in such a short amount of time 
and how you managed to keep everyone 
enthusiastically engaged throughout.”

 – Ariel, Northeastern University Hillel

Golda Och Academy students at 
HonestReporting’s office.

Northeastern University Hillel 
students with Joe Hyams.
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soCial
Media

Facebook is a 
vital platform for 
distributing our 
content to audiences 
beyond the reach of 
our mailing list.
HonestReporting continued to 
grow its social media channels in 
2013, and our success this year 
reflected the overall growth in 
mobile technology. One of the best 
examples was the shift among 
Facebook readers from desktop 
computers to mobile devices.

In fact, the largest piece of content 
HonestReporting produced this 
year (p. 8) received its initial push 
through Facebook alone and 
garnered more than 20,000 views 
before it even reached our mailing 
list. 

Another significant advantage 
HonestReporting gained from the 
Facebook platform was visible in 
the comments section underneath 
all of our articles. HR changed 
to a Facebook-hosted platform, 
helping improve the overall 
tone of the discussions on our 
site by eliminating anonymous 
comments and allowing people 
to share our content with greater 
ease. As a result, our content has 
spread through Facebook at an 
unprecedented level.

13,500
people are active 

members of HR on 
Facebook 

115,000
total referrals to our 

site from Facebook in 
2013 

36%
of total referrals 

came from Facebook 
mobile, more than 
double the mobile 

referrals in 2012



Twitter:  
Building Support 
Through 
Conversation

While HR has been using Twitter 
for many years, 2013 marked 
a notable improvement in the 
number of people reached through 
the site, especially through direct 
conversations with individual 
supporters. The result was a 
marked increase in the number of 
referrals to our site and the ability 
to influence people beyond our 
usual base of support. 

A good indicator of HR’s presence 
is the Klout score, which measures 
online influence. Over 2013, 
HR’s Klout statistics indicate that 
HonestReporting is particularly 
influential in the areas of Israel, 
Politics, Social Media, and 
Jerusalem. 

The combination of influence 
and interaction has helped our 
supporters tweet a deeper cross-
section of our content than ever 
before, well beyond just our most 
popular content.

7,000
people follow 

HonestReporting  
on Twitter

With an increase in the number of interns 
working at HonestReporting in 2013, we 
were able to devote more time to other 
significant social networks such as Reddit, 
Flickr, and most actively on Pinterest. One of HonestReporting’s  

nine Pinterest boards. 
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SlideShare:  
The Long Tail Effect 
HonestReporting produced three 
new slideshows in 2013, gaining a 
total of 140,000 views and proving 
to be among HR’s most popular 
content of the year. Our slideshow 
“Photo Bias in the Media” gained 
particular relevance when The New 
York Times published its biased 
photo of a Palestinian murderer’s 
mother (p. 8), making it HR’s 
most popular slideshow of the 
year, gaining nearly 50,000 views. 
HonestReporting’s campaign 
against demonization in the 
media also included a slideshow 
on the issue, helping to illustrate 
the problem against which we 
campaigned. 

YouTube: 
Higher Standards
HonestReporting produced 17 
videos on its YouTube channel 
and attracted more than 150,000 
views. The standard of HR’s 
videos jumped significantly in 
professionalism. HR also began 
to experiment with foreign 
translations, starting with a 
German translation of one of the 
most popular videos.  

HonestReporting’s slideshow 
“The Demonization of Israel” 

was featured on SlideShare’s 
homepage in October.

150,000
views of HR’s YouTube 

videos in 2013 

140,000
views of HR 

slideshows in 2013
“Very vivid and gripping analysis of anti-Semitism in its 
current form in Europe. I signed the petition and I hope 
that this evil can be stopped.”

– Brent P. on HR’s slideshow, The Demonization of Israel



page 20 / hr 2013 annual report

Missions 
to israel

HonestReporting ran 
two highly successful 
missions during May 
and November.
In May, participants in HR’s 
18th Mission got to tour 
Israel’s borders with Syria and 
Lebanon with a special army 
patrol charged with keeping 
the borders safe despite the 
violence engulfing Israel’s 
neighbors.

During their briefing on the 
security situation in Syria, 
Commander ‘N’ from Unit 334 
told the Mission participants 
that their advocacy work on 
behalf of Israel was also vital 
to Israel’s security. “We are 
proud to keep our borders safe, 
knowing that you guys are there 
defending our name,” she said.

The group also toured Israel’s 
border with Gaza and met with  
Sderot’s mayor, David Buskila, 
who explained the town’s 
unique challenge thanks to its 
proximity to the Gaza Strip.

Protecting Israel’s citizens, 
he said, often looks bad on 
television and has a negative 

effect on Israel’s image abroad. 
“You can be strong, or you can 
be popular,” he told the group, 
referring to Israel’s dilemma. 
“If I’m weak I don’t get another 
chance. So I prefer to be strong.”

Turning to newsmakers working 
to change Israeli society, 
Mission participants heard from 
the recently elected MK, Dov 
Lipman, of the Yesh Atid party. 
He shared his vision of a unified 
Israel where every citizen plays a 
role in Israel’s future.

“We live in a magical world 
and we have to believe that 
unity in Israel is possible,” he 
said, in response to a question 
about whether it’s possible to 
overcome the divisions in Israeli 
society.

Mission participant Sylvia 
Simko, who came with her 
husband Paul, said the mission 
was inspiring.

“We went from Metullah to 
Hebron, and we hope people 
felt some support knowing we 
stand behind them,” she said.

“The pen is still more powerful 
than the sword,” she added, 
and we all have to resolve in our 
minds to be fighters and combat 
the bad press Israel receives 
unfairly.”

Mission participants and soldiers 
next to a Multiple Launch Rocket 
System at an IDF base near the 
Syrian border.



HonestReporting’s 
19th Mission to Israel 
in November saw the 
second successful 
linkup with 
Australia’s New South 
Wales Jewish Board 
of Deputies (NSWJBD). 
Twenty participants 
experienced a 
week of high-level 
speakers, exclusive 
visits to the places 
in the news all 
topped off with fine 
cuisine and luxury 
accommodation.
Participants were welcomed by 
Brigadier General (res.) Yossi 
Kuperwasser, the Director 
General of the Israeli Ministry 
of Strategic Affairs, who gave 
a detailed overview of Israel’s 
current situation vis-à-vis the 
region and the Palestinians.

Lt. Col. Avital Leibovich 
explained the IDF’s acclaimed 
social media strategy before 
the group took an exclusive 
tour of Israel’s security fence 
and got to see for themselves 
Palestinian foot traffic crossing 
a checkpoint.

Another packed day 
included former government 
spokesperson Miri Eisin, 
an alternative view of the 
settlement issue from a 
representative of Peace Now, 
and a passion-filled tour of 
Jerusalem’s Old City.

One of the most fraught issues 
within Israel today is that of 

the Bedouins of the Negev and 
the Israeli government plan to 
resettle them in purpose-built 
towns. This topic was seen from 
all sides during a trip to the 
northern Negev, meeting with 
Bedouins in an “unrecognized” 
town and representatives 
from NGOs opposed to the 
government’s plans. The group 
then heard from a government 
representative responsible for 
implementing the relocation 
plan. The group left with an 
understanding that such a 
complex issue is not as black 
and white as it would appear in 
some of the international media.

Continuing on their travels, 
the group headed to the Erez 
Terminal to receive a briefing 
from an IDF Lt. Col. on how 
Israel and Gaza interact.

“Programming, logistics, 
food, and people exceeded 
my expectations. Thank you 
for all of your hard work 
in this Mission and your 
daily efforts to fight media 
misinformation and bias 
towards Israel.” 
 – Cathy 

The group spent the next day 
visiting Hebron and the Tomb 
of the Patriarchs getting a first-
hand account of the remarkable 
Jewish history of the city and 
what it is like to live in one of 
the region’s most contested 
flash-points.

Mission participants were 
afforded the opportunity to 
find out the Arab perspective 
through a series of talks, 
including a former Palestinian 
terrorist turned peacemaker, 
and the award-winning Israeli-
Arab journalist Khaled Abu 
Toameh.

By the end of the Mission, the 
participants had also heard 
from a variety of other speakers, 
including Professor Gerald 
Steinberg on the role of non-
governmental organizations in 
the conflict, Nitsana Darshan-
Leitner on taking terrorists to 
the courts, and Gil Hoffman, 
the political editor of The 
Jerusalem Post. And of course, 
HonestReporting’s own staff 
talking about media bias.

“The best trip I have ever 
had to Israel and I’ve been 
on about 10 trips.” 
 – Alan

 
For more information about the 
next HonestReporting Mission 
and how you can join, see 
our website or email Suzanne 
Lieberman, Missions Director, at 
suzanne@honestreporting.com.

The group visited the Golan 
Heights overlooking Syria to learn 

more about strategic threats 
and realities. They even had 

the opportunity to speak with 
an Israeli doctor treating Syrian 

casualties of the civil war in Israeli 
hospitals – a truly remarkable 

story that highlights Israel’s 
humanitarian spirit.

http://www.honestreporting.com/mission/
mailto:suzanne%40honestreporting.com?subject=2013%20Q4%20Report
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website
growth

Mobile Upgrade
With a significant and rapidly 
growing number of readers 
accessing HonestReporting 
content through their mobile 
devices, we have been making 
continuous improvements to how 
our website looks and performs on 
these smartphones, tablets, and 
other devices. Our latest upgrade 
is our best yet, giving our readers 
an attractive and user-friendly 
browsing experience.

Curiyo
Israel is rightly known for its 
technology and Internet start-ups. 
We’re proud to announce the 
integration into our site of one of 
Israel’s newest start-ups – Curiyo. 
Curiyo brings you everything you 
need to know from top publishers, 
social networks, and bloggers. Just 
click on any word and discover 
relevant content in a simple popup. 
Curiyo automatically identifies 
the most interesting topics on 
any page you’re reading and 
subtly underlines them. It brings 
information to you, not you to it.

Mission Site Upgrade
HonestReporting’s Mission 
website was re-designed 
with a new look and feel that 
incorporates advances in 
Internet technology. The site now 
automatically resizes to fit any 
mobile or browser window. The 
new design showcases regular 
updates of material that markets 
the program and promotes HR 
content. Improved navigation 
guides viewers through a complete 
experience, including post-Mission 
followup.

Launched in 2012, 
the Israel Daily News 
Stream keeps readers 
up to date on the 
latest news, issues, 
and media trends.
HonestReporting’s online 
community responded to this 
timely, reader-friendly roundup 
– in the IDNS’s second year, the 
number of page views doubled. 
People spent more time on the 
pages, and engaged more often in 
the comments section. 

Armed with the news, readers 
are also empowered to speak up 
for Israel at work, school, online, 
or in real time. The Israel Daily 
News Stream is truly “Everything 
you need to know about today’s 
media coverage of Israel and the 
Mideast.”

1.8 million
page views of the 

IDNS in 2013



A foreign journalist looks into Syria 
from the Golan Heights on one of 

MediaCentral’s frequent field trips.

MediaCentral
year in review

Continuing 
MediaCentral’s strong 
commitment to service, 
we have helped 
hundreds of journalists 
with contacts, sources, 
briefings, and tours that 
have deepened their 
knowledge of the region 
and the conflict.
Drop-ins increased; as one 
journalist for American and Middle 
East newspapers noted, he likes to 
stop by because “the staff is always 
helpful and the coffee is great.”

MediaCentral saw a a number 
of reporters who were stationed 
in Israel for many years leave 
in 2013; most of them made 
sure their replacements became 
acquainted and registered with 
MediaCentral, a clear indication 
of their appreciation for our work. 
As a senior correspondent for a 
prominent American newspaper 
noted before he wound up his four-
year stint in Israel, “MC is uniquely 
helpful.”

2013 was a year of confronting 
Iran’s nuclear ambitions; Syria’s 
civil war causing tensions on the 
border with Israel; the resumption 
of talks with the Palestinians; 
and national elections – all on 
MediaCentral’s radar.

There were also field tours to 
minority communities in Israel and 
the Palestinian Authority, as well as 
to the new Palestinian community 
of Rawabi (and the Israeli 
community of Ateret right across 
the valley), and a pre-Christmas 
trip to Bethlehem attended by NBC 
TV, AFP, and many other first-tier 
media outlets.

There were dozens of phone calls, 
emails, drop-ins, and meetings 
with the newcomers as well as 
the veteran journalists all looking 
for help or perspective on a given 
news or feature assignment.

MediaCentral’s mission is to help the foreign press report accurately from the field, 
ensuring fair and more positive coverage of Israel in the world’s media.

Our vision is of a world where accuracy in reporting improves Israel’s image in 
public opinion and leads to policy decisions which better reflect the complexity of 
the issues in the region.



The year began with 
the national elections 
which held interest 
for media outlets all 
over the world.

MediaCentral was engaged 
in broadening journalists’ 
understanding of the personalities 
and issues – whether it was The Los 
Angeles Times looking for contacts 
in the new Bayit Hayehudi party or 
The New York Times, which wrote 
about the sentiment among Israeli 
Arabs, the result of a well attended 
field tour taken to Wadi Ara.

The death toll from the conflict 
in Syria has exceeded 130,000 
people. During the civil war there, 
a number of Syrian army rockets, 
whether errant or not, landed on 
the Israel side of the border in the 
Golan Heights. MediaCentral visited 
the border twice; journalists met 
security officials as well as Israeli 
residents and members of the 
Druze community on the Israeli side 
of the Heights whose allegiance to 
President Assad is challenged by 
the ongoing bloodshed.  

The second field tour included an 
exclusive visit to Ziv Hospital in 
Tzfat where hundreds of Syrian 
casualties – men, women, and 
children – have been treated. This 
tour was of great interest to The 
Washington Post, The Economist, 
and other top media outlets; see 
this powerful reportage from China 
Radio in English.
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A project manager briefs 
journalists at the site of the new 
Palestinian city of Rawabi, north 
of Ramallah.

MediaCentral

http://www.nytimes.com/2013/01/17/world/middleeast/arab-apathy-raises-concerns-about-israeli-democracy.html?ref=jodirudoren
http://www.nytimes.com/2013/01/17/world/middleeast/arab-apathy-raises-concerns-about-israeli-democracy.html?ref=jodirudoren
http://www.nytimes.com/2013/01/17/world/middleeast/arab-apathy-raises-concerns-about-israeli-democracy.html?ref=jodirudoren
http://www.chinadaily.com.cn/world/agency/2013-09-02/content_10007956.html
http://www.chinadaily.com.cn/world/agency/2013-09-02/content_10007956.html


Several times during the year, 
MediaCentral teamed up with 
the Institute of National Security 
Studies. One well-covered event 
was a strategic briefing with its 
director and former head of IDF 
intelligence Amos Yadlin, attended 
by The New York Times, Time 
Magazine, Globe and Mail, Times 
of London, Financial Times, and 
other leading international media.

During the Israel visit of President 
Barack Obama in March, MC staff 
were there to help journalists 
with contacts, translations, and 
transportation to events. Among 
those who relied on MC services 
were The NY Times, LA Times, The 
Guardian, Xinhua (Chinese news 
agency), BBC, AP, Reuters, and more.

The status of the disputed 
territories and the so-called 
settlements are critical issues of 
the negotiations which were also 
highlighted during the Obama 
visit. MC’s briefing with a leading 
legal expert on the status of the 
territories helped journalists to 

understand the complexities of 
the issue. There were also visits 
to the E-1 area and to Armona 
and Migron where journalists met 
community leaders and residents.

Rawabi, a new Palestinian city north 
of Ramallah, caught journalists’ 
interest, so MC took top-tier 
correspondents on an invitation-
only tour of the massive project.  

The trip included a visit to the 
Jewish community of Ateret, across 
the valley from Rawabi, where a 
representative wondered aloud why 
the media and international leaders 
view Palestinian Arab building for 
40,000 people legitimate while 
criticizing Ateret’s plan to build 10 
new homes. Participating media 
included The Los Angeles Times, 
The New York Times, Washington 
Post, Financial Times, AFP, The 
Guardian, and Deutsche Welle TV. 
This article on Peace Dividends 
from the Financial Times gives a 
flavor for the impact of the trip.

MediaCentral’s unique service-
oriented approach has received 
accolades and is reflected in some 
excellent reportage resulting from 
our briefings, tours, and services.
As one leading correspondent 
wrote to MC, “The briefings and 
tours provided inspiration and 
background for many articles 
on a broad range of topics. Your 
friendly and competent staff also 
helped me with useful contacts 
on a number of occasions. I look 
forward to upcoming events...”

And so do we. 

200
meetings with 

members of the 
foreign press 

500
emails, calls, drop-ins, 

and other personal 
interactions

150
research requests

52
events held (tours, 

briefings, field trips, 
TGITs)

648
participants in  

MC events

116
articles resulting 

from MC events 

“Everyone has an agenda – 
except you! All these offices 
and organizations are trying 
to convince us they’re right 
– except MediaCentral. You 
guys are the only ones really 
trying just to help us be fair, 
and I really appreciate that.”

– The bureau chief of 
a leading American 
media outlet

IDF (ret.) Gen. Shlomo Brom and Dr. Oded Eran brief top-tiers on U.S.-
Syria-Israel developments at INSS.

MKs Hilik Bar and Tzipi Hotovely 
debate the impact of the Oslo 

Accords, 20 years on.

MediaCentral • 8 HaRav Kook St. • Jerusalem, Israel
Tel: +972-2-623-2344 • www.m-central.org

http://r20.rs6.net/tn.jsp?e=001uw069qw9aHKguv-GSsDY3yejHs_2syIW_ChYvT3-AYC_eOLHEe4RVqSvUWXJYG68pRQ5G7jGrl5e3LERi6bz6rgNhkMSRrRqzatCUELAPJxK4Xqx2dyj3JFNtdfQqCNgKJghQn2F__GAVN9_PXUjIDszeon5qkH-gIAiGV3rFmnMD0_Sfqlgkk8v9XFY_4SWo6vCaRm9q_0=
http://r20.rs6.net/tn.jsp?e=001uw069qw9aHKguv-GSsDY3yejHs_2syIW_ChYvT3-AYC_eOLHEe4RVqSvUWXJYG68pRQ5G7jGrl5e3LERi6bz6rgNhkMSRrRqzatCUELAPJxK4Xqx2dyj3JFNtdfQqCNgKJghQn2F__GAVN9_PXUjIDszeon5qkH-gIAiGV3rFmnMD0_Sfqlgkk8v9XFY_4SWo6vCaRm9q_0=
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2013 finanCials

Expenses by Program 2013

Building Online 
Communities 10%

Global 
Expenses 
16%

Digital Advocacy 8%

Monitoring
Media 15%

Public Relations 9%

MediaCentral 32%

23%

76%

1%

Bank Interest 
& Advertising 

Revenue

Revenue Sources 2013

Federations 
and Private 
Foundations

Private 
Donations

$1.42 million USD Total Revenue

International Lectures 10%

Charity Navigator 
Rates HonestReporting 
as “Exceptional”
HonestReporting is proud to have 
achieved Charity Navigator’s 
coveted 4-star rating for 
sound fiscal management and 
commitment to accountability and 
transparency.

Charity Navigator is America’s 
premier charity evaluator, 
highlighting the work of efficient, 
ethical, and open charities with 
the goal of providing donors with 
essential information needed 
to give them confidence in the 
charitable choices they make.

In a letter to HonestReporting, 
Charity Navigator’s President and 
CEO writes:

“Receiving four out of a possible 
four stars indicates that your 
organization adheres to good 
governance and other best 

practices that minimize the 
chance of unethical activities and 
consistently executes its mission 
in a fiscally responsible way. 
Approximately a quarter of the 
charities we evaluate have received 
our highest rating, indicating that  

HonestReporting.com 
outperforms most other 
charities in America.
This ‘exceptional’ designation from 
Charity Navigator differentiates 
HonestReporting.com from its 
peers and demonstrates to the 
public it is worthy of their trust.”

We make every dollar you 
give count towards our 
vital work in defending 
Israel from media 
bias. With this latest 
endorsement, you can be 
sure that your donation 
will be well spent.

HONESTREPORTING 
ACKNOWLEDGES THE 

MAJOR SUPPORT FROM 
SOME OF OUR LEADING 

BENEFACTORS AND PATRONS:

Bernard Osher Jewish 
Philanthropies Foundation; 
Goldrich Family Foundation; 

Gorlin Family Foundation; 
Jewish Federation of Central 
California (Fresno); Jewish 
Federation of Sarasota, FL; 

Klarman Family Foundation; 
Legacy Heritage Fund; MZ 

Foundation; UJA Federation 
of NY - Solelim Fund; United 
Jewish Appeal Aspen Valley; 
Jorge Feffer; Dov and Nancy 

Friedberg; Samuel Katz; 
Harvey Krueger; Len Leader; 
Sidney and Helaine Lerner; 

Moses and Susan Libitzky; Iser 
Rabinowitz; Jeffrey Royer; Luis 
Stuhlberger; Peter and Laura 

Weinstein; Joe Zuritsky.

“The ‘exceptional’ designation from Charity Navigator 
differentiates HonestReporting.com from its peers and 
demonstrates to the public it is worthy of their trust.”
 – Charity Navigator



•

•

•

We believe Israel is entitled to fair treatment by the world press according to the same standards applied to 
any other country.

We believe that public opinion is significantly shaped by media coverage.

We believe that biased coverage of Israel distorts the public’s understanding of Israel and its motives and 
creates an obstacle to a peaceful resolution to the Arab-Israeli conflict.

We believe people have as much right to criticize Israel as any other state. However, when criticism turns to 
demonization or delegitimization, it is no longer legitimate criticism.

We support the working definition of anti-Semitism provided by the European Union’s Monitoring Centre on 
Racism and Xenophobia (EUMC). We note the fact that this definition stipulates that anti-Semitism “could also 
target the state of Israel, conceived as a Jewish collectivity.”

HonestReporting
Guiding Principles and Values

We believe that failure to provide proper context distorts an 
understanding of motives behind the actions described in the news.

We believe that news articles that quote sources that criticize Israel 
without also quoting sources that defend Israel are inherently biased.

We believe that Israel should be subject to the same professional standards of reporting that are applied in 
any other country. Placing greater emphasis on Israeli actions that are ignored by the media in other places 
constitutes bias.

We believe that the inversion of chronology skews coverage of the conflict. Headlines that focus on Israel’s 
retaliation for an attack, and not the attack itself, give the impression that Israel is the aggressor, thereby 
distorting the perception of the events.

We believe the use of photos must not distort the situation in the eye of the average reader or falsely evoke an 
emotional response through staging or selective cropping.

Media Distortions 
that Constitute Bias

We believe that the media must be accurate, balanced, transparent, and ethical. 
Journalists, editors, and publishers must be held accountable for slanted coverage of 
Israel.

We believe that the media must take Israel’s official position into account when 
reporting on the region.

When errors occur, the media is responsible for correcting the record in a timely manner. Corrections must 
ensure that the average reader is properly informed about the issue.

We believe that reporters working in areas that suppress freedom of expression must indicate the limitations 
placed on their reports, including a qualification on the reliability of eye-witness accounts in oppressive areas.

We believe news organizations must ensure that all employees are free of connections to terror groups or 
security services.

Principles of 
Fair Coverage
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Defending Israel From Media Bias
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An exemplAry study of how 
AccusAtions go virAl even  
After they Are debunked And  
An Apology is issued –  
the dAmAge remAins intAct.

Yigal Palmor
foreign Press sPokesman, 
israel ministrY of foreign affairs

its eAsy to follow those thAt 
hAte isrAel. it tAkes courAge 
And intelligence to reseArch 
the truth, And to tell others 
whAt is reAlly going on.
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Join those of us doing something about it.
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